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CHAPTER I - INTRODUCTION

A. Background and Objectives of the Survey

This Non-Consensual Intimate Content Dissemination Survey is intended to 

understand the background of the occurrence of cases of gender-based 

violence in the online realm, which is intended to develop social projects 

for young people to be able to better understand the elements of KBGO, in-

crease knowledge of sexual education, especially in the online realm and 

handle KBGO cases in Indonesia.

This survey is confidential, personal data and respondent information will 

not be published and will only be used for survey and research purpos-

es. The context of the language used in the survey; a) Nude is a condition 

where a person is not wearing any clothes/round naked, b) Half naked is a 

condition where a person only uses underwear (bra and panty for women 

and boxers for men).
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Target Participants who participate in 

filling out the Non-Consensual Intimate 

Content Dissemination Survey are social 

media users who are of adult age, that is, 

according to Indonesian law, they are over 

18 years of age.

This survey was carried out with quantitative research methods.

A. TARGET PARTICIPANTS

B. RESEARCH METHOD
©  Freepik

©  Freepik

CHAPTER II - METHODOLOGY
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Sumatera Java Sulawesi Kalimantan Nusa Tenggara Timur Islands

Based on a survey that was conducted in September 2022 on 252 respon-

dents, the following results were found:

A. CHARACTERISTICS OF RESPONDENTS

1. Respondent's Domicile

38.9%

37,7 %

16,7 %

6,4 %

0,3 %

CHAPTER III - SURVEY RESULT
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By island, respondents came from Sumatra (38.9%), Java (37.7%), Sulawesi 

(16.7%), Kalimantan (6.4%), and the East Nusa Tenggara Islands (0.3%). 

Meanwhile, Based on provinces in Indonesia, most respondents came 

from West Java and North Sulawesi (12.3% West Java, 12.3% North Sulawesi, 

11.1% West Sumatra, 9.5% South Sumatra, 8.7% Central Java, 8.3% East Java, 

8.3% Aceh, while the other 29.5% came from various other provinces with a 

smaller percentage).

West Java North Sulawesi West Sumatra South Sumatra

Central Java East Java Aceh Others

12,3 %

12,3 %

11,1 %

8,7 %

8,3 % 9,5 %

8,3 %

29,5 %
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2. Participants Age

20

15

10

5

0

Participants came from the early adult age group with details of 24 years 

(15.5%), 23 years (15.1%), 25 years (13.9%), 26 years (13.9%), 22 years (12.3%), 27 

years (7.5%) , 20 years (6%), 21 years (5.6%), while another 10.2% came from 

various other regions with a smaller percentage.
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3. Participant’s Gender

The majority of respondents were women (94.8%) while male respondents 

had a percentage of 5.2%.

Perempuan Laki-laki

94,8 %

5,2%
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54 %

52,4 %

53,6 %

54 %

B. TYPES OF INTERACTION AND ACTIVITIES IN THE ONLINE PLATFORM

1. Stranger

100 20 30 40 50 60

 ■ As many as 54% of respondents have sent naked or semi-naked 

photos/videos to strangers.

 ■ As many as 53.6% of respondents have also been asked to share nude 

or semi-naked photos/videos with strangers. Not only that, 52.4% of 

respondents admitted that they had been forced to share nude or 

semi-naked photos/videos with strangers.

 ■ As many as 54% of respondents have received nude or semi-naked 

photos/videos from strangers.

Have sent nudes to 
strangers

Have asked by strangers 
to send nudes

Have asked to send 
nudes by force

Have received nudes 
from strangers

©  El Confidencial, iStock
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2. Boyfriend/Ex-Girlfriend/Someone 

in a Romantic Relationship

200

90,1 %

90,9 %

91,3 %

90,9 %

40 60 80 100

Have sent it to their 
partner

Have asked by their partner
to send nudes

Have asked by their partner
to send nudes forcefully

Have received nudes
from their partner

 ■ Most of the respondents admitted that they had sent naked or half-

naked photos/videos to people who had a romantic relationship with 

the respondent (90.9%).

 ■ Most of the respondents had also been asked to send the photo/video 

by someone who had a romantic relationship with the respondent 

(91.3%). Furthermore, 90.9% of respondents said they were forced to 

do this.

 ■ Most of the respondents had received nude or semi-naked photos/

videos from people who had a romantic relationship with the 

respondent (90.1%).

©  Nito, Shutterstock
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3. In General

200

24,3 %

96,8 %

99,2 %

40 60 80 100

 ■ Almost all respondents (99.2%) have been exposed to or seen nude or 

semi-naked photos/videos of other people on the internet.

 ■ The activity of sending nude or semi-nude photos/videos was mostly 

aimed at girlfriends/ex-boyfriends/someone who had a romantic 

relationship with the respondent (96.8%). This activity is also quite 

common for someone who is completely unknown to respondents 

(46.6%) or people who are known through social media but have 

met in person (45.8%). This activity can also occur in the circle 

of respondents’ friendship (25.5%). Meanwhile, although it is not 

common practice, as many as 24.3% of respondents have also sent 

naked or semi-naked photos/videos to someone they know through 

social media but have never met in person.

have exposed nudes content on internet directed to their partner

directed to strangers directed to acquintances in social media 

happened in friendship circles directed to online acquintances who never met before

46,6 %

45,8 %

25,5 %



12

C. TYPE OF MEDIA THAT SHARED

1. Type of Media 

150

9,5%

44 %

68,3 %

30 45 60 90

42,5 %

36,5 %

35,5 %

The most common type of intimate photo or video to be shared was 

when respondents were wearing their underwear (68.3%). In addition, 

nude or semi-nude photos/videos from mirror shots and photos/videos in 

swimwear such as bikinis and swimming trunks are also quite common 

among respondents, with respective percentages of 44% and 42.5%. Other 

types of intimate photos or videos that have been shared by respondents 

are photos of one part of the body (36.5%), photos/videos of nudes without 

any clothing (35.5%), and photos/videos of sexual activity (9.5%).

Underpants

Mirror shot

Swimsuit

Particular body part

Nude

While in intimate activities

©  Unreserved, iStock
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2. Motive

200

10
,7

%

44,8 %

84,5 %

40 60 80 100

Asked by someone

Ensure the interest of the opponents

By forced or receiving threat

Respondents’ motives for sending or sharing nude or semi-nude photos or 

videos were most often feeling forced because respondents were asked by 

others to do so (84.5%). Another reason respondents sent intimate photos/

videos was to ensure the other person’s interest (44.8%). In addition, 10.7% of 

respondents admitted that the reason for sending intimate photos/videos 

was due to coercion and threats (10.7%).

150

16,7 %

34,5 %

79,8 %

30 45 60 90

shocked/terrified

disgusted

The most common feelings experienced by respondents when receiving 

naked or semi-naked video photos or videos from someone without 

being asked were surprise/surprise (79.8%), disgust (34.5%), and anger/

annoyance (16.7%).

upset

3. Impact
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4. Frequency

150

44 %

68,3 %

30 45 60 90

42,5 %

36,5 %

35,5 %

 ■ The frequency of respondents having received nude or semi-nude 

photos/videos without being asked once or twice was the most 

common (55.6%), while 42.5% of respondents said they had received 

more than five times and 2% of respondents received them every week.

 ■ As many as 52.6% of respondents have seen nude or semi-nude 

photos/videos on online platforms once or twice, and another 44.2% 

have seen this more than five times.

1-2 times

more than
5 times

every week

seen more than 
once or twice

seen more than
5 times

©  BBC, Getty Images
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5. Types of Online Platforms

150

63,1 %

69,4 %

30 45 60 90

Telegram

WhatsApp

Facebook Messenger

Respondents received nude or semi-nude photos/videos from various 

online platforms, but most often on Telegram (69.4%), Whatsapp (63.1%), 

and Facebook Messenger (55.6%). Furthermore, respondents also usually 

view and share nude or half-naked photos/videos on the three platforms 

in the same order, namely Telegram, Whatsapp and Facebook Messenger.

55,6 %

6. Age of First Exposure

150

64,5 %

68,3 %

30 45 60 90

Received from strangers 
at age 18-25

Exposed on online 
platform at age 18-25

 ■ Most respondents first received or were sent nude or semi-nude 

photos/videos from strangers at the age of emerging adults, namely in 

the range of 18-25 years (68.3%).

 ■ Most of the respondents were exposed to nude or semi-nude photos/

videos on online platforms for the first time, also in the age range of 18-

25 years (64.5%).
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7. Stopping Attempts

200

90,9 %

91,3 %

90,9 %

40 60 80 100

asked to stop forcing

reported to the platform 
or block account

asked to stop

 ■ Almost all respondents have asked someone to stop sending nude or 

semi-nude photos/videos (97.6%), and report or block accounts that 

upload content on online platforms (96.8%).

 ■ Almost all respondents have also attempted to ask someone to stop 

forcing respondents to send naked or semi-naked photos/videos (92.9%).

©  Nadine Shaabana, Unsplash
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D. WHAT EXPERIENCE THE RESPONDENT GOT AFTER EXPOSED 

TO INTIMATE CONTENT ON ONLINE PLATFORM

1. Non-consensual

100

47,2 %

49,6 %

20 30 40 50

have taken/screenshoted/
recorded without consent

have taken/screenshoted
and shared without consent

the content had shared 
without consent

 ■ 49.6% of respondents admitted that they had taken naked or semi-

naked photos/videos without the respondent’s will or consent.

 ■ 47.2% of respondents said they knew that nude or half-naked photos/

videos of respondents were spread to other people without the 

respondent’s will or consent.

 ■ 40.1% of respondents stated that someone who had received nude 

or semi-naked photos/videos of the respondent disseminated this 

content to online platforms without the respondent’s will.

©  Junglam

40,1 %
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2. Activity on the Online Platform

200

32,1 %

36,1 %

25 30 35 40

have edited and posted 
it on online platform

have seen trade 
content online

 ■ 36.1% of respondents stated that someone had edited nude or half-

naked photos/videos of respondents with other people’s faces or 

bodies and published the content to online platforms.

 ■ 32.1% of respondents claimed to have seen nude or half-naked photos/

videos of respondents being traded on online platforms.

©  Seeking Alpha, iStock
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©  Wreg

3. Case Reporting

250

74,9 %

60,3 %

40 55 70 85

never reported it with 
the available features 

never reported
it to cops

 ■ However, there are still many respondents who have never reported 

nude or half-naked photos/videos that are spread on online platforms 

through the available report feature (60.3%).

 ■ Most of the respondents also never reported anyone distributing nude 

or semi-naked photos/videos without the respondent’s consent to the 

police (74.9%).
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4. Education Received

100

24,3 %

36,7 %

47,4 %

20 30 40 50

18,3 %

37,8 %

31,5 %

sex education at school

©   Holly Andres, The New York Simes

 ■ Respondents obtained knowledge about sexual education from several 

sources, such as education at school (47.4%) and parents (36.7%), and 

social media (18.3%).

 ■ Respondents also obtained knowledge about digital literacy from 

several sources, namely from education at school (37.8%), parents 

(31.5%), friends (24.3%), and the internet/social media (18.3%).

 ■ Meanwhile, 17.1% of respondents said they had never received sexual 

education or digital literacy knowledge from anywhere.

18,3 %

17,1 % sex education from parents

sex education from social media

digital literation from school

digital literation from parents

digital literation from friends

digital literation from
internet/social media

not receiving any sex
education or digital literation
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A. Conclusion

Based on the Non-Consensual In-

timate Content Dissemination Sur-

vey that has been carried out. The 

majority of respondents already 

know about the dissemination of 

intimate content through online 

platforms. Even so, respondents 

who have sent intimate content 

have no awareness of revenge 

porn. The reason is because the 

perpetrators of revenge porn are 

generally the spouses or ex-part-

ners of the victims where the re-

spondents who are victims do not 

have the courage to report or know 

how to report their cases. It can be 

concluded from the survey that al-

though 73% of respondents have 

received knowledge about sexu-

al education, there are still many 

who do not apply their sexual ed-

ucation in their activities on online 

platforms. Therefore, in the cur-

rent era of digitalization, a com-

bination of sexual education and 

digital literacy is needed, support-

ed by constant efforts to provide 

sexual education to internet users, 

both teenagers and adults. Even 

though there is already a law that 

regulates the dissemination of inti-

mate content in Indonesia, internet 

users need to be educated about 

the consequences of sending and 

spreading intimate content on on-

line platforms so that they not only 

avoid becoming victims but also 

do not become perpetrators.

CHAPTER IV - CLOSING
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